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Ventura pushes boundaries

pening five new display homes —

including the company’s first

two-storey display — was part of an

interesting year for Ventura
Homes, according to brand manager Shane
Casserly.

Public response to the design innovation
and sub-$400,000 price tag for the two-storey
Meridian display, at Burns Beach, had been
extremely positive.

“We pushed our design team to the brink
in 2013, and with a full work schedule and
tight deadlines, they were challenged to
create and produce five innovative, stylish
two-storey display homes — all set to open
in 2014,” Mr Casserly said.

Ventura would offer more than 20
metropolitan displays in 2014, including five
new single-storey homes in areas such as
Ellenbrook, Southern River and Bletchley
Park.

“Keen to push cutting-edge design
boundaries, we sent some of our top

designers to the east coast in 2013, to
unearth and explore new trends, materials
or innovative products we may be able to
introduce to Perth.

“Without giving too much away, I'm
quietly excited and looking forward to
unveiling our new range of displays for
2014.”

Ventura won a number of kitchen and
bathroom awards in 2013, plus Housing
Industry Association awards in several
categories, including the Most Liveable
Kitchen Award for the new Allure display,
in Baldivis.

“With rising land prices, decreasing lot
sizes and delayed land title availability, 2014
is poised to be another challenging year for
Ventura Homes and the industry as a
whole.”

Ventura staff would be taken to Rottnest
for a well-earned lunch to launch the festive
period.

Maureen Eppen

The kitchen in Ventura Homes Allure display was an award-winner in 2013.
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